
EVERYTHING IS DIGITAL



CREATIVE INDUSTRIES
MUST FOLLOW THROUGH
ADVERTISING AND MARKETING + ARCHITECTURE 
+ CRAFTS + DESIGN (PRODUCT, GRAPHIC AND 
FASHION DESIGN) + FILM, TV, VIDEO, RADIO AND 
PHOTOGRAPHY + IT, SOFTWARE AND COMPUTER 
SERVICES + PUBLISHING + MUSEUMS, GALLERIES 
AND LIBRARIES + MUSIC + PERFORMING AND 
VISUAL ARTS



CREATIVE INDUSTRIES IN BIG NUMBERS

in exports annually

Almost

More relevant  than the food,  
text i le  and construct ion industr ies

4% 400
million eurosof Portugal ‘s 

annual wealth
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SOURCE:  ADAPTED FROM A ECONOMIA CRIATIVA EM PORTUGAL



HERE COMES OBI .MEDIA
The Observatory for  Innovat ion in  the Media and Creat ive Industr ies 
explores the impact  of  d igi ta l  t ransformat ion in  the media and other  
creat ive industr ies.  Speci f ical ly,  i t  is  dedicated to  the analysis  of  
innovat ion strategies – related to  product ,  process,  paradigm and 
posi t ioning – in  the media and creat ive industr ies.
Obi .Media is  part  of  ICNOVA,  a  research centre of  NOVA FCSH,  and has 
synergies wi th a l l  i ts  research groups and labs.   



OUR PRIORITIES

INNOVATION
IN MEDIA FORMATS + IN MUSEUMS + IN JOURNALISM EDUCATION
IN BUSINESS MODELS + USE OF MEDIA BY CREATIVE INDUSTRIES



OUR LAUNCHING PAD
http://obi.media




